‘New Release Leconfield Cabernet Strikes International Gold’
Leconfield Wines is proudly celebrating the releaktheir 2009 Cabernet Sauvignon with
receipt of a Gold Medal at the prestigious Intaoral Wine Challenge in London.

The award marks another strong release for Leddnfigking its tally to nearly 50 medals in
the past decade.

Leconfield General Manager Simon Linden, who walsdndon for the London Wine Trade
Fair was rapt with the award. “It is certainly asfethe world’s leading wine competitions, no
doubt.”

“And for us to achieve such a strong result with oew release wine is fantastic,” Simon
said.

Leconfield Coonawarra is one of the pre-eminentipcers on the famed Terra Rossa strip,
producing cellar worthy wines with great style.

The 2009 vintage is shaping as a classic winenfacellar, with Senior Winemaker Paul
Gordon nominating a leisurely 10-15 year windowtfa wine.

“At the moment the wine is driven by ripe fruit,ssés and cedar-like aromas,” Gordon said.

“As the wine develops, cedar and cigar box charaetdl emerge in the wine
complementing the depth of the silky ripe fruit.”

“This is a stylish wine which will age superblydid Gordon in summing up.

In the marketing age in which we live today, thisilcl easily be the ‘positioning statement’
for the whole Leconfield brand — ‘stylish winesatlwill age superbly’.

The 2009 Leconfield Coonawarra Cabernet Sauvigaoow available nationally.

RRP $33.50

For further information please contact:

Mr Paul Gordon, Senior Winemaker 08 8737 2326

Mr Mark Dimberline, Sales & Marketing Manager 08 8323 8830
www.leconfieldwines.com




